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United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Applicant’s Trademark Application

U.S. Application Serial No. 98643603

Mark:  LET THEM THEORY

Correspondence Address:  
Lara A. Holzman 
CM Law Group/Culhane Meadows PLLC 
13101 Preston Road 
Suite 110-1520 
Dallas TX 75240  
United States

Applicant:  Mel Robbins Productions, Inc.

Reference/Docket No. N/A
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Response deadline.  File a response to this nonfinal Office action within three months of the “Issue 
date” below to avoid abandonment of the application. Review the Office action and respond using one 
of the links to the appropriate electronic forms in the “How to respond” section below.

Request an extension.  For a fee, applicant may request one three-month extension of the response 
deadline prior to filing a response. The request must be filed within three months of the “Issue date” 
below. If the extension request is granted, the USPTO must receive applicant’s response to this letter 
within six months of the “Issue date” to avoid abandonment of the application.

Issue date:  January 3, 2025

 
The Office of the Deputy Commissioner for Trademark Examination Policy has considered a Letter of 
Protest received in connection with this application. The evidence presented in the submission was 
forwarded to the trademark examining attorney for consideration. See TMEP §1715.
 
The trademark examining attorney is incorporating this evidence by reference and taking further action, 
as specified below. See TMEP §1715.03(a). In addition to the refusal in this Office action, 
all requirements in the Office action dated August 30, 2024, are herein incorporated by reference. 
Therefore, a proper response to this Office action must address each issue raised in the preceding 
Office action as well as in this Office action.
 
In the previous Office action dated August 30, 2024, the trademark examining attorney refused 
registration of the applied-for mark based on the following: 
 
IDENTIFICATION OF GOODS AND/OR SERVICES
MULTIPLE CLASS REQUIREMENTS
DOMICILE
PARTIAL DISCLAIMER
 
Based on applicant’s response dated November 21, 2024, the trademark examining attorney notes that 
the following requirement has been satisfied:
 
DOMICILE
 
See TMEP §§713.02, 714.04. 
 
Based on theLetter of Protest, the following requirement has been modified: 
 
PARTIAL DISCLAIMER
 
In addition, the following refusal has been raised: 
 
PARTIAL FAILURE TO FUNCTION REFUSAL
 
See TMEP §§713.02, 714.04. 
 
After careful consideration of applicant’s evidence and arguments, the trademark examining attorney 
maintains and now makes FINAL the refusals and/or requirements in the summary of issues below.  

https://www.uspto.gov/trademarks/apply/abandoned-applications
https://teas.uspto.gov/erp


See 37 C.F.R. §2.63(b); TMEP §714.04.
 
SUMMARY OF ISSUES MADE FINAL THAT APPLICANT MUST ADDRESS:

 
NEW ISSUE: PARTIAL FAILURE TO FUNCTION REFUSAL- AS TO CLASSES 9, 16, AND 41 
ONLY 
IDENTIFICATION OF GOODS AND/OR SERVICES
MULTIPLE CLASS REQUIREMENTS
MODIFIED ISSUE: PARTIAL DISCLAIMER- AS TO CLASSES 18, 21, 24, AND 25 ONLY
 
 
ALL PRIOR ARGUMENTS AND EVIDENCE ARE MAINTAINED AND INCORPORATED 
HEREIN
 
 
PARTIAL FAILURE TO FUNCTION REFUSAL- AS TO CLASSES 9, 16, AND 41 ONLY 
 
THIS PARTIAL REFUSAL APPLIES TO CLASSES 9, 16, AND 41 ONLY
 
Registration is refused because the applied-for mark is a slogan or term that does not function as a 
trademark or service mark to indicate the source of applicant’s goods and/or services and to identify 
and distinguish them from others.  Trademark Act Sections 1, 2, 3, and 45, 15 U.S.C. §§1051-1053, 
1127.  In this case, the applied-for mark is a commonplace term, message, or expression widely used by 
a variety of sources that merely conveys an ordinary, familiar, well-recognized concept or sentiment.  
See In re Wal-Mart Stores, Inc., 129 USPQ2d 1148, 1160 (TTAB 2019) (holding INVESTING IN 
AMERICAN JOBS not registrable for retail store services or promoting public awareness of goods 
made or assembled by American workers because the mark would be perceived merely as a commonly-
used informational message); In re Volvo Cars of N. Am., Inc., 46 USPQ2d 1455, 1460-61 (TTAB 
1998) (holding DRIVE SAFELY not registrable for automobiles and automobile parts because the 
mark would be perceived merely as an “everyday, commonplace safety admonition”). 
 
Terms and expressions that merely convey an informational message are not registrable.  In re 
DePorter, 129 USPQ2d 1298, 1299 (TTAB 2019) (citing In re Eagle Crest, Inc., 96 USPQ2d 1227, 
1229 (TTAB 2010)); see In re GO & Assocs., LLC, 90 F.4th 1354, 1356, 2024 USPQ2d 616, at *3 
(Fed. Cir. 2024).  Determining whether the term or expression functions as a trademark or service mark 
depends on how it would be perceived by the relevant public.  In re Vox Populi Registry Ltd., 25 F.4th 
1348, 1351, 2022 USPQ2d 115, at *2 (Fed. Cir. 2022) (citing In re AC Webconnecting Holding B.V., 
2020 USPQ2d 11048, at *3 (TTAB 2020)); TMEP §1202.04.  When there are no limitations on the 
goods or services in the application, the relevant public comprises all potential purchasers of the goods 
or services.  In re Team Jesus LLC, 2020 USPQ2d 11489, at *3 (TTAB 2020) (citing In re Yarnell Ice 
Cream, LLC, 2019 USPQ2d 265039, at *5 (TTAB 2019)); see TMEP §1202.04.  “The more commonly 
a term or expression is used, the less likely that the public will use it to identify only one source and the 
less likely that it will be recognized by purchasers as a trademark [or service mark].”  In re Ocean 
Tech., Inc., 2019 USPQ2d 450686, at *3 (TTAB 2019) (citing In re Hulting, 107 USPQ2d 1175, 1177 
(TTAB 2013)); TMEP §1202.04(b).
 
The attached evidence, from third-party webpages, shows that the term or expression "LET THEM" 
and/or "LET THEM THEORY" is commonly used on a wide-array of goods and/or services to 
reference letting go of control and expectations and instead allowing others to make their own 



choices. See the attached internet evidence 
from https://www.etsy.com/, https://www.google.com/, https://www.huffpost.com/, https://www.melrobbins.com/, https://www.youtube.com/, https://www.scmp.com/, https://wkdq.com/,
and https://www.goodreads.com/. Additionally, the prior provided evidence demonstrates that the 
wording “THEORY” describes applicant's educational and instructional materials and/or services that 
encompass application of beliefs or principles to guide action or assists comprehension or judgment for 
the commonly used phrase "LET THEM." Taken together, because consumers are accustomed to 
seeing this term or expression commonly used in everyday speech by many different sources, they 
would not perceive it as a mark identifying the source of applicant’s goods and/or services but rather as 
only conveying an informational message.
 
An applicant may not overcome this refusal by amending the application to seek registration on the 
Supplemental Register or asserting a claim of acquired distinctiveness under Section 2(f).  In re Ocean 
Tech., Inc., 2019 USPQ2d 450686, at *8; TMEP §1202.04(d); see In re TracFone Wireless, Inc., 2019 
USPQ2d 222983, at *4 (TTAB 2019).  Nor will submitting a substitute specimen overcome this 
refusal.  In re Team Jesus LLC, 2020 USPQ2d 11489, at *5-6 (quoting D.C. One Wholesaler, Inc. v. 
Chien, 120 USPQ2d 1710, 1716 (TTAB 2016)); TMEP §1202.04(d).
 
Although applicant’s mark has been refused registration, applicant may respond to the refusal(s) by 
submitting evidence and arguments in support of registration. However, if applicant responds to the 
refusal(s), applicant must also respond to the requirement(s) set forth below.
 
 
IDENTIFICATION OF GOODS AND/OR SERVICES
 
Applicant must clarify the below listed wording in the identification of goods and/or services because 
the respective identifications are indefinite and/or too broad.  See 37 C.F.R. §2.32(a)(6); TMEP 
§§1402.01, 1402.03.
 
Applicant must correct the punctuation in the identification to clarify the individual items in the list of 
goods and/or services.  See 37 C.F.R. §2.32(a)(6); TMEP §1402.01(a).  Proper punctuation in 
identifications is necessary to delineate explicitly each product or service within a list and to avoid 
ambiguity.  Commas, semicolons, and apostrophes are the only punctuation that should be used in an 
identification of goods and/or services.  TMEP §1402.01(a).  An applicant should not use colons, 
periods, exclamation points, and question marks in an identification.  Id.  In addition, applicants should 
not use symbols in the identification such as asterisks (*), at symbols (@), the percentage sign (%), or 
carets.  Id.  The word “percent” must be used instead of a percentage sign in identifications.  Id.
 
In general, commas should be used in an identification (1) to separate a series of related items 
identified within a particular category of goods or services, (2) before and after “namely,” and (3) 
between each item in a list of goods or services following “namely” (e.g., personal care products, 
namely, body lotion, bar soap, shampoo).  Id.  Semicolons generally should be used to separate a series 
of distinct categories of goods or services within an international class (e.g., personal care products, 
namely, body lotion; deodorizers for pets; glass cleaners).  Id. 
 
International Class 16:
 
The wording “printed writing journals” is indefinite and must be clarified because the nature of the 
goods is not clear.  See 37 C.F.R. §2.32(a)(6); TMEP §1402.01. For example, “Blank writing journals” 
and “Personalized writing journals” are in Class 16. 

https://www.etsy.com/
https://www.google.com/
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Applicant must clarify the wording “holiday . . . ornaments of paper” because it is indefinite and too 
broad.  See 37 C.F.R. §2.32(a)(6); TMEP §§1402.01, 1402.03.  This wording is indefinite because it 
does not make clear what the goods and/or services are.  Further, this wording could identify goods 
and/or services in more than one international class. For example, “Holiday ornaments of paper, other 
than Christmas tree ornaments” is in Class 16 and “Christmas tree ornaments” is in Class 28. 
 
Applicant must clarify the wording “holiday . . . ornaments of cardboard” because it is indefinite and 
too broad.  See 37 C.F.R. §2.32(a)(6); TMEP §§1402.01, 1402.03.  This wording is indefinite 
because it does not make clear what the goods and/or services are.  Further, this wording could identify 
goods and/or services in more than one international class. For example, “Decorations of cardboard 
being festive decorations, other than Christmas tree ornaments” is in Class 16 and “Christmas tree 
ornaments” is in Class 28. 
 
International Class 18:
 
Applicant is advised to delete or modify the duplicate entry for “sling bags.” See generally TMEP 
§§1402.01, 1402.01(a). If applicant does not respond to this issue, be advised that the USPTO will 
remove duplicate entries from the identification prior to registration.
 
If modifying one of the duplicate entries, applicant may amend it to clarify or limit the goods and/or 
services, but not to broaden or expand the goods and/or services beyond those in the original 
application or as acceptably amended. See 37 C.F.R. §2.71(a); TMEP §1402.06. Also, generally, any 
deleted goods and/or services may not later be reinserted. TMEP §1402.07(e).
 
The wording “computer bags” is classified incorrectly. Applicant must amend the application to 
classify the goods and/or services in International Class 9. See 37 C.F.R. §§2.32(a)(7), 2.85; TMEP 
§§1401.02(a), 1401.03(b).
 
International Class 25: 
 
Applicant must clarify the wording “Clothing, namely . . . handkerchiefs” because it is indefinite and 
too broad.  See 37 C.F.R. §2.32(a)(6); TMEP §§1402.01, 1402.03.  This wording is indefinite 
because it does not make clear what the goods and/or services are.  Further, this wording could identify 
goods and/or services in more than one international class. For example, “Paper handkerchiefs” is in 
Class 16 and “Cloth handkerchiefs” is in Class 24. 
 
Suggested Amendment:
 
Applicant may substitute the following wording, if accurate (additions in bold): 
 
International Class 9 
cell phone cases, laptop carrying cases, adapted laptop bags; eye glasses; eye glasses cases; sunglasses; 
downloadable podcasts in the field of self help, self-improvement, self-development, professional 
development, motivation, relationships, confidence, mind set, goals and health and wellness ; 
downloadable video podcasts in the field self help, self-improvement, self-development, professional 
development, motivation, relationships, confidence, mind set, goals and health and wellness; audio 
books in the field of self help, self-improvement, self-development, professional development, 
motivation, relationships, confidence, mind set, goals and health and wellness; series of audio books in 



the field of self help, self-improvement, self-development, professional development, motivation, 
relationships, confidence, mind set, goals and health and wellness; series of downloadable books in the 
field of self help, self-improvement, self-development, professional development, motivation, 
relationships, confidence, mind set, goals and health and wellness; downloadable personal writing 
journals; downloadable mobile applications for accessing and streaming audiovisual, multimedia, 
audio, and video content; downloadable e-books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and 
health and wellness; Downloadable printable calendars; downloadable posters; downloadable 
postcards; computer bags
 
International Class 16
stationery items being printed stationery; printed books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and 
health and wellness; stickers, printed calendars; banners of paper; printed posters; printed postcards; 
printed cards bearing universal greetings; stationery; paper note pads; paper goods being gift wrapping 
paper; paper napkins; series of printed books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and 
health and wellness; printed books in the field of self help, self-improvement, self-development, 
professional development, motivation, relationships, confidence, mind set, goals and health and 
wellness; personalized printed writing journals; printed journals in the field of self help, self-
improvement, self-development, professional development, motivation, relationships, confidence, mind 
set, goals and health and wellness; party ornaments of paper; holiday ornaments of paper, other than 
Christmas tree ornaments; party ornaments of cardboard; holiday ornaments of cardboard being 
festive decorations, other than Christmas tree ornaments; paper place mats; coasters of paper or 
cardboard; paper handkerchiefs
 
International Class 18
Bags, namely weekend bags, tote bags, travelling bags, shoulder bags, duffel bags, book bags, sling 
bags, wristlet bags, courier bags, waist bags, gym bags, crossbody bags, drawstring bags, school bags, 
make-up bags sold empty, reusable shopping bags; leather goods being leather bags; imitation leather 
goods being imitation leather bags; umbrellas; wallets; purses; luggage
 
International Class 21
mugs, water bottles sold empty, drinking glasses, pitchers; ornaments of porcelain, ornaments of glass, 
ornaments of china, ornaments of terra cotta, ornaments of ceramic, glass ornaments, crystal 
ornaments; ceramics being ceramic figurines, ceramic bowls, ceramic sculptures, ceramic vases, 
ceramic vessels, ceramic plates, ceramic pots, ceramic art tiles; piggy banks; vases; pot holders; place 
mats of plastic; place mats of vinyl; wine coasters of precious metal; coasters not of paper or textile
 
International Class 24
towels, linens being bed linens, household linens, table linens not of paper, kitchen linens, dining linens 
of textile; blankets, namely, lap blankets, throw blankets, bed blankets; quilts, bed spreads; table cloths 
of textile; cloth banners; coasters of textile; wall hangings of textile; place mats of textile; banners of 
textile or plastic; table napkins of textile; pillow shams, pillow cases, pillow covers; cloth 
handkerchiefs
 
International Class 25
Clothing, namely, shirts, sweatshirts, sweat pants, shorts, t-shirts, scarves, gloves, socks, jackets, 
sleepwear, bathrobes; headwear, namely hats, caps, visors; footwear



 
International Class 28
holiday ornaments of paper being Christmas tree ornaments; holiday ornaments of cardboard being 
Christmas tree ornaments
 
International Class 41
Educational services, namely, providing live and online classes, seminars, workshops, lectures and 
speeches all in the field of self-help, self-improvement, self-development and motivation; providing 
podcasts and video podcasts in the field of self help, self-improvement, self-development, professional 
development, motivation, relationships, confidence, mind set, goals and health and wellness; providing 
online and in-person training in the form of courses, seminars, and workshops in the field of 
professional and self development; online journals, namely, blogs featuring motivational speakers; 
entertainment services, namely, providing audiovisual, multimedia, audio, and video content, in the 
nature of online nondownloadable videos and audio recordings in the fields of self-help, self-
improvement, self-development, professional development and motivation; producing and creating 
podcasts and video podcasts; production of podcasts; publication of audio books; providing online non-
downloadable electronic books in the field of self help, self-improvement, self-development, 
professional development, motivation, relationships, confidence, mind set, goals and health and 
wellness 
 
Applicant’s goods and/or services may be clarified or limited, but may not be expanded beyond those 
originally itemized in the application or as acceptably amended.  See 37 C.F.R. §2.71(a); TMEP 
§1402.06.  Applicant may clarify or limit the identification by inserting qualifying language or deleting 
items to result in a more specific identification; however, applicant may not substitute different goods 
and/or services or add goods and/or services not found or encompassed by those in the original 
application or as acceptably amended.  See TMEP §1402.06(a)-(b).  The scope of the goods and/or 
services sets the outer limit for any changes to the identification and is generally determined by the 
ordinary meaning of the wording in the identification.  TMEP §§1402.06(b), 1402.07(a)-(b).  Any 
acceptable changes to the goods and/or services will further limit scope, and once goods and/or services 
are deleted, they are not permitted to be reinserted.  TMEP §1402.07(e).
 
For assistance with identifying and classifying goods and services in trademark applications, please see 
the USPTO’s online searchable U.S. Acceptable Identification of Goods and Services Manual.  See 
TMEP §1402.04.
 
 
MULTIPLE CLASS REQUIREMENTS 
 
The application references goods and/or services in more than one international class; therefore, 
applicant must satisfy all the requirements below for each international class based on Trademark Act 
Section 1(b):
 

(1)  List the goods and/or services by their international class number in consecutive 
numerical order, starting with the lowest numbered class.
 
(2)  Submit a filing fee for each international class not covered by the fee(s) already paid 
(view the USPTO’s current fee schedule).  The application identifies goods and/or services that 
are classified in at least eight classes; however, applicant submitted a fee(s) sufficient for only 
seven classes.  Applicant must either submit the filing fees for the classes not covered by the 
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submitted fees or restrict the application to the number of classes covered by the fees already 
paid.

 
See 37 C.F.R. §2.86(a); TMEP §§1403.01, 1403.02(c).
 
For an overview of the requirements for a Section 1(b) multiple-class application and how to satisfy the 
requirements online using the electronic response form, see the Multiple-class Application webpage.
 
 
PARTIAL DISCLAIMER- AS TO CLASSES 18, 21, 24, AND 25 ONLY 
 
THE FOLLOWING DISCLAIMER REQUIREMENT REPLACES THAT OF PRIOR ISSUE. 
 
THIS PARTIAL REQUIREMENT APPLIES TO CLASSES 18, 21, 24, AND 25 ONLY
 
Applicant must disclaim the wording “LET THEM” because it is a commonplace term, message, or 
expression widely used by a variety of sources that merely conveys an ordinary, familiar, well-
recognized concept or sentiment and would not be perceived as distinguishing the goods and/or 
services and identifying their source; thus the wording does not function as a mark.  See 15 U.S.C. 
§§1051-1053, 1056(a), 1127; In re Wal-Mart Stores, Inc., 129 USPQ2d 1148, 1160 (TTAB 2019); In 
re Volvo Cars of N. Am., Inc., 46 USPQ2d 1455, 1460-61 (TTAB 1998).  Terms and expressions that 
merely convey an informational message are not registrable matter.  In re Eagle Crest, Inc., 96 
USPQ2d 1227, 1229 (TTAB 2010). 
 
Determining whether a term or expression functions as a trademark or service mark depends on how 
such matter would be perceived by the relevant public.  In re Wal-Mart Stores, Inc., 129 USPQ2d at 
1150 (citing D.C. One Wholesaler, Inc. v. Chien, 120 USPQ2d 1710, 1713 (TTAB 2016)); In re Eagle 
Crest, Inc., 96 USPQ2d at 1229; TMEP §1202.04.  “The more commonly a [term or expression] is 
used, the less likely that the public will use it to identify only one source and the less likely that it will 
be recognized by purchasers as a trademark [or service mark].”  In re Hulting, 107 USPQ2d 1175, 1177 
(TTAB 2013) (quoting In re Eagle Crest, Inc., 96 USPQ2d at 1229); TMEP §1202.04(b).
 
The attached evidence, from third-party webpages, shows that this term or expression is commonly 
used to reference letting go of control and expectations and instead allowing others to make their own 
choices. See the attached internet evidence 
from https://www.etsy.com/, https://www.google.com/, https://www.huffpost.com/, https://www.melrobbins.com/, https://www.youtube.com/, https://www.scmp.com/, https://wkdq.com/,
and https://www.goodreads.com/. Because consumers are accustomed to seeing this term or expression 
commonly used in everyday speech by many different sources, they would not perceive it as a mark 
that distinguishes applicant’s goods and/or services from those of others and identifies the source of 
applicant’s goods and/or services, but rather as only conveying an informational message.
 
Applicant may respond to this issue by submitting a disclaimer in the following format:
 

No claim is made to the exclusive right to use “LET THEM” IN CLASSES 18, 21, 24, AND 
25 ONLY apart from the mark as shown.

 
For an overview of disclaimers and instructions on how to provide one using the electronic response 
form, see the Disclaimer webpage.
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RESPONSE OPTIONS
 
For this application to proceed, applicant must explicitly address each refusal and/or requirement in this 
Office action.  For a refusal, applicant may provide written arguments and evidence against the refusal, 
and may have other response options if specified above.  For a requirement, applicant should set forth 
the changes or statements.  Please see “Responding to Office Actions” and the informational video 
“Response to Office Action” for more information and tips on responding.
 
Please call or email the assigned trademark examining attorney with questions about this Office action.  
Although an examining attorney cannot provide legal advice, the examining attorney can provide 
additional explanation about the refusal(s) and/or requirement(s) in this Office action.  See TMEP 
§§705.02, 709.06. 
 
The USPTO does not accept emails as responses to Office actions; however, emails can be used for 
informal communications and are included in the application record.  See 37 C.F.R. §§2.62(c), 2.191; 
TMEP §§304.01-.02, 709.04-.05. 
 
 
How to respond.  File a response form to this nonfinal Office action or file a request form for an 
extension of time to file a response.  

 

/Shari Gadson/
Shari Gadson
Trademark Examining Attorney
Law Office 120
(571) 272-9319
Shari.Gadson@USPTO.GOV

 

RESPONSE GUIDANCE

Missing the deadline for responding to this letter will cause the application to abandon.  A 
response or extension request must be received by the USPTO before 11:59 p.m. Eastern Time 
of the last day of the response deadline.  Trademark Electronic Application System (TEAS) 
system availability could affect an applicant’s ability to timely respond.  For help resolving 
technical issues with TEAS, email TEAS@uspto.gov.

•

Responses signed by an unauthorized party are not accepted and can cause the application to 
abandon.  If applicant does not have an attorney, the response must be signed by the individual 
applicant, all joint applicants, or someone with legal authority to bind a juristic applicant.  If 
applicant has an attorney, the response must be signed by the attorney.

•

If needed, find contact information for the supervisor of the office or unit listed in the 
signature block.

•

http://www.uspto.gov/trademarks-maintaining-trademark-registration/responding-office-actions
https://www.uspto.gov/trademarks-getting-started/process-overview/trademark-information-network#heading-14
https://www.uspto.gov/trademarks-getting-started/process-overview/trademark-information-network#heading-14
https://teas.uspto.gov/office/roa/
https://teas.uspto.gov/erp/
https://teas.uspto.gov/erp/
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/blog/ebiz/
mailto:TEAS@uspto.gov
https://www.uspto.gov/trademarks/maintain/responding-office-actions
https://www.uspto.gov/trademarks/apply/reviving-abandoned-application
https://rdms-tmep-vip.uspto.gov/RDMS/detail/manual/TMEP/current/TMEP-600d1e2068
https://www.uspto.gov/trademark/contact-trademarks/other-trademark-contact-information


































United States Patent and Trademark Office (USPTO)

USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued  
on January 3, 2025 for  

U.S. Trademark Application Serial No. 98643603

A USPTO examining attorney has reviewed your trademark application and issued an Office 
action.  You must respond to this Office action to avoid your application abandoning.  Follow 
the steps below.  

(1)  Read the Office action.  This email is NOT the Office action.  

(2)  Respond to the Office action by the deadline using the Trademark Electronic Application 
System (TEAS).  Your response, or extension request, must be received by the USPTO on or 
before 11:59 p.m. Eastern Time of the last day of the response deadline.  Otherwise, your 
application will be abandoned.  See the Office action itself regarding how to respond.  

(3)  Direct general questions about using USPTO electronic forms, the USPTO website, the 
application process, the status of your application, and whether there are outstanding deadlines 
to the Trademark Assistance Center (TAC).  

After reading the Office action, address any question(s) regarding the specific content to the 
USPTO examining attorney identified in the Office action.  

GENERAL GUIDANCE
Check the status of your application periodically in the Trademark Status & 
Document Retrieval (TSDR) database to avoid missing critical deadlines.  

•

Update your correspondence email address to ensure you receive important USPTO 
notices about your application.  

•

Beware of trademark-related scams.  Protect yourself from people and companies that 
may try to take financial advantage of you.  Private companies may call you and pretend 
to be the USPTO or may send you communications that resemble official USPTO 
documents to trick you.  We will never request your credit card number or social security 
number over the phone.  Verify the correspondence originated from us by using your 
serial number in our database, TSDR, to confirm that it appears under the “Documents” 
tab, or contact the Trademark Assistance Center.  

•

Hiring a U.S.-licensed attorney.  If you do not have an attorney and are not required to •

http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/apply/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney


have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney 
specializing in trademark law to help guide you through the registration process.  The 
USPTO examining attorney is not your attorney and cannot give you legal advice, but 
rather works for and represents the USPTO in trademark matters.  

 


