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United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Applicant’s Trademark Application

U.S. Application Serial No. 98643603

Mark: LET THEM THEORY

Correspondence Address:

LaraA. Holzman

CM Law Group/Culhane Meadows PLLC
13101 Preston Road

Suite 110-1520

Dallas TX 75240

United States

Applicant: Mel Robbins Productions, Inc.
Reference/Docket No. N/A

Correspondence Email Address: tmdocket@cm.law

NONFINAL OFFICE ACTION
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Response deadline. File a response to this nonfinal Office action within three months of the “Issue
date” below to avoid abandonment of the application. Review the Office action and respond using one
of the links to the appropriate electronic forms in the “How to respond” section below.

Request an extension. For a fee, applicant may request one three-month extension of the response
deadline prior to filing a response. The request must be filed within three months of the “Issue date”
below. If the extension request is granted, the USPTO must receive applicant’s response to this letter
within six months of the “Issue date” to avoid abandonment of the application.

Issue date: January 3, 2025

The Office of the Deputy Commissioner for Trademark Examination Policy has considered a Letter of
Protest received in connection with this application. The evidence presented in the submission was
forwarded to the trademark examining attorney for consideration. See TMEP §1715.

The trademark examining attorney is incorporating this evidence by reference and taking further action,
as gpecified below. See TMEP 81715.03(a). In addition to therefusa in this Office action,
al requirementsin the Office action dated August 30, 2024, are herein incorporated by reference.

Therefore, a proper response to this Office action must address each issue raised in the preceding
Office action aswell asin this Office action.

In the previous Office action dated August 30, 2024, the trademark examining attorney refused
registration of the applied-for mark based on the following:

IDENTIFICATION OF GOODS AND/OR SERVICES
MULTIPLE CLASS REQUIREMENTS

DOMICILE

PARTIAL DISCLAIMER

Based on applicant’ s response dated November 21, 2024, the trademark examining attorney notes that
the following requirement has been satisfied:

DOMICILE

See TMEP 8§8713.02, 714.04.

Based on thelL etter of Protest, the following requirement has been modified:
PARTIAL DISCLAIMER

In addition, the following refusal has been raised:

PARTIAL FAILURE TO FUNCTION REFUSAL

See TMEP 8§8713.02, 714.04.

After careful consideration of applicant’s evidence and arguments, the trademark examining attorney
maintains and now makes FINAL the refusals and/or requirements in the summary of issues below.
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See 37 C.F.R. §2.63(b); TMEP §714.04.

SUMMARY OF ISSUESMADE FINAL THAT APPLICANT MUST ADDRESS:

NEW ISSUE: PARTIAL FAILURE TO FUNCTION REFUSAL- AS TO CLASSES 9, 16, AND 41
ONLY

IDENTIFICATION OF GOODS AND/OR SERVICES

MULTIPLE CLASS REQUIREMENTS

MODIFIED ISSUE: PARTIAL DISCLAIMER- ASTO CLASSES 18, 21, 24, AND 25 ONLY

ALL PRIOR ARGUMENTS AND EVIDENCE ARE MAINTAINED AND INCORPORATED
HEREIN

PARTIAL FAILURE TO FUNCTION REFUSAL- ASTO CLASSES9, 16, AND 41 ONLY

THISPARTIAL REFUSAL APPLIESTO CLASSES9, 16, AND 41 ONLY

Registration is refused because the applied-for mark is a slogan or term that does not function as a
trademark or service mark to indicate the source of applicant’s goods and/or services and to identify
and distinguish them from others. Trademark Act Sections 1, 2, 3, and 45, 15 U.S.C. §81051-1053,
1127. Inthis case, the applied-for mark is a commonplace term, message, or expression widely used by
a variety of sources that merely conveys an ordinary, familiar, well-recognized concept or sentiment.
See In re Wal-Mart Sores, Inc., 129 USPQ2d 1148, 1160 (TTAB 2019) (holding INVESTING IN
AMERICAN JOBS not registrable for retail store services or promoting public awareness of goods
made or assembled by American workers because the mark would be perceived merely as a commonly-
used informational message); In re Volvo Cars of N. Am,, Inc., 46 USPQ2d 1455, 1460-61 (TTAB
1998) (holding DRIVE SAFELY not registrable for automobiles and automobile parts because the
mark would be perceived merely as an “everyday, commonplace safety admonition”).

Terms and expressions that merely convey an informational message are not registrable. In re
DePorter, 129 USPQ2d 1298, 1299 (TTAB 2019) (citing In re Eagle Crest, Inc., 96 USPQ2d 1227,
1229 (TTAB 2010)); see In re GO & Assocs., LLC, 90 F.4th 1354, 1356, 2024 USPQ2d 616, at *3
(Fed. Cir. 2024). Determining whether the term or expression functions as a trademark or service mark
depends on how it would be perceived by the relevant public. In re Vox Populi Registry Ltd., 25 F.4th
1348, 1351, 2022 USPQ2d 115, at *2 (Fed. Cir. 2022) (citing In re AC Webconnecting Holding B.V.,
2020 USPQ2d 11048, at *3 (TTAB 2020)); TMEP 81202.04. When there are no limitations on the
goods or services in the application, the relevant public comprises all potential purchasers of the goods
or services. Inre Team Jesus LLC, 2020 USPQ2d 11489, at *3 (TTAB 2020) (citing In re Yarnell Ice
Cream, LLC, 2019 USPQ2d 265039, at *5 (TTAB 2019)); see TMEP §1202.04. “The more commonly
aterm or expression is used, the less likely that the public will use it to identify only one source and the
less likely that it will be recognized by purchasers as a trademark [or service mark].” In re Ocean
Tech., Inc., 2019 USPQ2d 450686, at *3 (TTAB 2019) (citing In re Hulting, 107 USPQ2d 1175, 1177
(TTAB 2013)); TMEP §1202.04(b).

The attached evidence, from third-party webpages, shows that the term or expression "LET THEM"
and/or "LET THEM THEORY" is commonly used on a wide-array of goods and/or services to
reference letting go of control and expectations and instead alowing others to make their own



choices. Seethe attached internet evidence

from https://www.etsy.com/, https.//www.google.com/, https.//www.huffpost.com/, https://www.melrobbins.com/, htt
and https.//www.goodreads.com/. Additionally, the prior provided evidence demonstrates that the

wording “THEORY” describes applicant’'s educational and instructional materials and/or services that

encompass application of beliefs or principles to guide action or assists comprehension or judgment for

the commonly used phrase "LET THEM." Taken together, because consumers are accustomed to

seeing this term or expression commonly used in everyday speech by many different sources, they

would not perceive it as a mark identifying the source of applicant’s goods and/or services but rather as

only conveying an informational message.

An applicant may not overcome this refusal by amending the application to seek registration on the
Supplemental Register or asserting a claim of acquired distinctiveness under Section 2(f). In re Ocean
Tech., Inc., 2019 USPQ2d 450686, at *8; TMEP §1202.04(d); see In re TracFone Wireless, Inc., 2019
USPQ2d 222983, at *4 (TTAB 2019). Nor will submitting a substitute specimen overcome this
refusal. In re Team Jesus LLC, 2020 USPQ2d 11489, at *5-6 (quoting D.C. One Wholesaler, Inc. v.
Chien, 120 USPQ2d 1710, 1716 (TTAB 2016)); TMEP §1202.04(d).

Although applicant’s mark has been refused registration, applicant may respond to the refusal(s) by

submitting evidence and arguments in support of registration. However, if applicant responds to the
refusal (s), applicant must also respond to the requirement(s) set forth below.

IDENTIFICATION OF GOODS AND/OR SERVICES

Applicant must clarify the below listed wording in the identification of goods and/or services because
the respective identifications are indefinite and/or too broad. See 37 C.F.R. 82.32(a)(6); TMEP
§81402.01, 1402.03.

Applicant must correct the punctuation in the identification to clarify the individual items in the list of
goods and/or services. See 37 C.F.R. 82.32(a)(6); TMEP 81402.01(a). Proper punctuation in
identifications is necessary to delineate explicitly each product or service within a list and to avoid
ambiguity. Commas, semicolons, and apostrophes are the only punctuation that should be used in an
identification of goods and/or services. TMEP §1402.01(a). An applicant should not use colons,
periods, exclamation points, and question marks in an identification. 1d. In addition, applicants should
not use symbols in the identification such as asterisks (*), at symbols (@), the percentage sign (%), or
carets. 1d. Theword “percent” must be used instead of a percentage sign in identifications. 1d.

In general, commas should be used in an identification (1) to separate a series of related items
identified within a particular category of goods or services, (2) before and after “namely,” and (3)
between each item in a list of goods or services following “namely” (e.g., personal care products,
namely, body lotion, bar soap, shampoo). Id. Semicolons generally should be used to separate a series
of distinct categories of goods or services within an international class (e.g., persona care products,
namely, body lotion; deodorizers for pets; glass cleaners). Id.

International Class 16:
The wording “printed writing journals’ is indefinite and must be clarified because the nature of the

goodsis not clear. See 37 C.F.R. 82.32(a)(6); TMEP 81402.01. For example, “Blank writing journals’
and “Personalized writing journals’ arein Class 16.
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Applicant must clarify the wording “holiday . . . ornaments of paper” because it is indefinite and too
broad. See 37 C.F.R. 82.32(a)(6); TMEP 881402.01, 1402.03. This wording is indefinite because it
does not make clear what the goods and/or services are. Further, this wording could identify goods
and/or services in more than one international class. For example, “Holiday ornaments of paper, other
than Christmas tree ornaments’ isin Class 16 and “ Christmas tree ornaments” isin Class 28.

Applicant must clarify the wording “holiday . . . ornaments of cardboard” because it is indefinite and
too broad. See 37 C.F.R. 82.32(a)(6); TMEP 8§81402.01, 1402.03. This wording is indefinite
because it does not make clear what the goods and/or services are. Further, this wording could identify
goods and/or services in more than one international class. For example, “Decorations of cardboard
being festive decorations, other than Christmas tree ornaments’ is in Class 16 and “Christmas tree
ornaments’ isin Class 28.

International Class 18:

Applicant is advised to delete or modify the duplicate entry for “sling bags.” See generally TMEP
§81402.01, 1402.01(a). If applicant does not respond to this issue, be advised that the USPTO will
remove duplicate entries from the identification prior to registration.

If modifying one of the duplicate entries, applicant may amend it to clarify or limit the goods and/or
services, but not to broaden or expand the goods and/or services beyond those in the original
application or as acceptably amended. See 37 C.F.R. 82.71(a); TMEP 81402.06. Also, generally, any
deleted goods and/or services may not later be reinserted. TMEP §1402.07(e).

The wording “computer bags’ isclassified incorrectly. Applicant must amend the application to
classify the goods and/or services in International Class 9. See 37 C.F.R. §82.32(a)(7), 2.85; TMEP
§81401.02(a), 1401.03(b).

International Class 25:

Applicant must clarify the wording “Clothing, namely . . . handkerchiefs’ because it is indefinite and
too broad. See 37 C.F.R. 82.32(a)(6); TMEP 8§81402.01, 1402.03. This wording is indefinite
because it does not make clear what the goods and/or services are. Further, this wording could identify
goods and/or services in more than one international class. For example, “Paper handkerchiefs’ is in
Class 16 and “ Cloth handkerchiefs’ isin Class 24.

Suggested Amendment:
Applicant may substitute the following wording, if accurate (additions in bold):

International Class 9

cell phone cases, laptop carrying cases, adapted laptop bags; eye glasses; eye glasses cases; sunglasses,
downloadable podcasts in the field of self help, self-improvement, self-development, professional
development, motivation, relationships, confidence, mind set, goals and health and wellness ;
downloadable video podcasts in the field self help, self-improvement, self-development, professional
development, motivation, relationships, confidence, mind set, goals and heath and wellness; audio
books in the field of self help, self-improvement, self-development, professional development,
motivation, relationships, confidence, mind set, goals and health and wellness; series of audio books in



the field of self help, self-improvement, self-development, professional development, motivation,
relationships, confidence, mind set, goals and health and wellness; series of downloadable books in the
field of self help, saf-improvement, self-development, professional development, motivation,
relationships, confidence, mind set, goals and health and wellness;, downloadable personal writing
journals, downloadable mobile applications for accessing and streaming audiovisual, multimedia,
audio, and video content; downloadable e-books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and
health and wellness; Downloadable printable calendars, downloadable posters, downloadable
postcards, computer bags

International Class 16

stationery items being printed stationery; printed books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and
health and wellness; stickers, printed calendars; banners of paper; printed posters; printed postcards,
printed cards bearing universal greetings; stationery; paper note pads,; paper goods being gift wrapping
paper; paper napkins; series of printed books in the field of self help, self-improvement, self-
development, professional development, motivation, relationships, confidence, mind set, goals and
health and wellness; printed books in the field of self help, self-improvement, self-development,
professional development, motivation, relationships, confidence, mind set, goals and health and
wellness; personalized printed writing journals; printed journals in the field of self help, self-
improvement, self-development, professional development, motivation, relationships, confidence, mind
set, goals and health and wellness; party ornaments of paper; holiday ornaments of paper, other than
Christmas tree ornaments; party ornaments of cardboard; holiday ornaments of cardboard being
festive decorations, other than Christmas tree ornaments; paper place mats; coasters of paper or
cardboard; paper handkerchiefs

International Class 18

Bags, namely weekend bags, tote bags, travelling bags, shoulder bags, duffel bags, book bags, sling
bags, wristlet bags, courier bags, waist bags, gym bags, crossbody bags, drawstring bags, school bags,
make-up bags sold empty, reusable shopping bags; leather goods being leather bags; imitation |eather
goods being imitation leather bags; umbrellas; wallets; purses; luggage

International Class 21

mugs, water bottles sold empty, drinking glasses, pitchers; ornaments of porcelain, ornaments of glass,
ornaments of china, ornaments of terra cotta, ornaments of ceramic, glass ornaments, crystal
ornaments; ceramics being ceramic figurines, ceramic bowls, ceramic sculptures, ceramic vases,
ceramic vessels, ceramic plates, ceramic pots, ceramic art tiles; piggy banks; vases; pot holders; place
mats of plastic; place mats of vinyl; wine coasters of precious metal; coasters not of paper or textile

International Class 24

towels, linens being bed linens, household linens, table linens not of paper, kitchen linens, dining linens
of textile; blankets, namely, lap blankets, throw blankets, bed blankets; quilts, bed spreads; table cloths
of textile; cloth banners; coasters of textile; wall hangings of textile; place mats of textile; banners of
textile or plastic; table napkins of textile; pillow shams, pillow cases, pillow covers;, cloth
handkerchiefs

International Class 25
Clothing, namely, shirts, sweatshirts, sweat pants, shorts, t-shirts, scarves, gloves, socks, jackets,
sleepwear, bathrobes; headwear, namely hats, caps, visors; footwear



International Class 28
holiday ornaments of paper being Christmas tree ornaments; holiday ornaments of cardboard being
Christmastree ornaments

International Class 41

Educational services, namely, providing live and online classes, seminars, workshops, lectures and
speeches al in the field of self-help, self-improvement, self-development and motivation; providing
podcasts and video podcasts in the field of self help, self-improvement, self-development, professional
development, motivation, relationships, confidence, mind set, goals and health and wellness; providing
online and in-person training in the form of courses, seminars, and workshops in the field of
professional and self development; online journals, namely, blogs featuring motivational speakers,
entertainment services, namely, providing audiovisual, multimedia, audio, and video content, in the
nature of online nondownloadable videos and audio recordings in the fields of self-help, self-
improvement, self-development, professional development and motivation; producing and creating
podcasts and video podcasts; production of podcasts; publication of audio books; providing online non-
downloadable electronic books in the field of self help, self-improvement, self-development,
professional development, motivation, relationships, confidence, mind set, goals and health and
wellness

Applicant’s goods and/or services may be clarified or limited, but may not be expanded beyond those
originally itemized in the application or as acceptably amended. See 37 C.F.R. 82.71(a); TMEP
81402.06. Applicant may clarify or limit the identification by inserting qualifying language or deleting
items to result in a more specific identification; however, applicant may not substitute different goods
and/or services or add goods and/or services not found or encompassed by those in the original
application or as acceptably amended. See TMEP 81402.06(a)-(b). The scope of the goods and/or
services sets the outer limit for any changes to the identification and is generally determined by the
ordinary meaning of the wording in the identification. TMEP 8§81402.06(b), 1402.07(a)-(b). Any
acceptable changes to the goods and/or services will further limit scope, and once goods and/or services
are deleted, they are not permitted to be reinserted. TMEP §1402.07(¢e).

For assistance with identifying and classifying goods and services in trademark applications, please see

the USPTO’s online searchable U.S. Acceptable Identification of Goods and Services Manual. See
TMEP §1402.04.

MULTIPLE CLASSREQUIREMENTS

The application references goods and/or services in more than one international class; therefore,
applicant must satisfy all the requirements below for each international class based on Trademark Act
Section 1(b):

(1) List the goods and/or services by their international class number in consecutive
numerical order, starting with the lowest numbered class.

(2) Submit a filing fee for each international class not covered by the fee(s) already paid
(view the USPTO’s current fee schedule). The application identifies goods and/or services that
are classified in at least eight classes; however, applicant submitted a fee(s) sufficient for only
seven classes. Applicant must either submit the filing fees for the classes not covered by the
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submitted fees or restrict the application to the number of classes covered by the fees already
paid.

See 37 C.F.R. 82.86(a); TMEP 881403.01, 1403.02(c).
For an overview of the requirements for a Section 1(b) multiple-class application and how to satisfy the

requirements online using the electronic response form, see the Multiple-class Application webpage.

PARTIAL DISCLAIMER-ASTO CLASSES 18, 21, 24, AND 25 ONLY

THE FOLLOWING DISCLAIMER REQUIREMENT REPLACES THAT OF PRIOR ISSUE.
THISPARTIAL REQUIREMENT APPLIES TO CLASSES 18, 21, 24, AND 25 ONLY

Applicant must disclaim the wording “LET THEM” because it is a commonplace term, message, or
expression widely used by a variety of sources that merely conveys an ordinary, familiar, well-
recognized concept or sentiment and would not be perceived as distinguishing the goods and/or
services and identifying their source; thus the wording does not function as a mark. See 15 U.S.C.
881051-1053, 1056(a), 1127; In re Wal-Mart Sores, Inc., 129 USPQ2d 1148, 1160 (TTAB 2019); In
re Volvo Cars of N. Am,, Inc., 46 USPQ2d 1455, 1460-61 (TTAB 1998). Terms and expressions that
merely convey an informational message are not registrable matter. In re Eagle Crest, Inc., 96
USPQ2d 1227, 1229 (TTAB 2010).

Determining whether a term or expression functions as a trademark or service mark depends on how
such matter would be perceived by the relevant public. In re Wal-Mart Stores, Inc., 129 USPQ2d at
1150 (citing D.C. One Wholesaler, Inc. v. Chien, 120 USPQ2d 1710, 1713 (TTAB 2016)); In re Eagle
Crest, Inc., 96 USPQ2d at 1229; TMEP 81202.04. “The more commonly a [term or expression] is
used, the less likely that the public will use it to identify only one source and the less likely that it will
be recognized by purchasers as a trademark [or service mark].” Inre Hulting, 107 USPQ2d 1175, 1177
(TTAB 2013) (quoting In re Eagle Crest, Inc., 96 USPQ2d at 1229); TMEP 81202.04(b).

The attached evidence, from third-party webpages, shows that this term or expression is commonly

used to reference letting go of control and expectations and instead allowing others to make their own

choices. Seethe attached internet evidence

from https://www.etsy.com/, https://www.google.com/, https.//www.huffpost.com/, https:.//www.melrobbins.com/, htt
and https://www.goodreads.com/. Because consumers are accustomed to seeing this term or expression

commonly used in everyday speech by many different sources, they would not perceive it as a mark

that distinguishes applicant’s goods and/or services from those of others and identifies the source of

applicant’ s goods and/or services, but rather as only conveying an informational message.

Applicant may respond to thisissue by submitting a disclaimer in the following format:

No claim is made to the exclusiveright touse“LET THEM” IN CLASSES 18, 21, 24, AND
25 ONLY apart from themark as shown.

For an overview of disclaimers and instructions on how to provide one using the electronic response
form, see the Disclaimer webpage.
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RESPONSE OPTIONS

For this application to proceed, applicant must explicitly address each refusal and/or requirement in this
Office action. For arefusal, applicant may provide written arguments and evidence against the refusal,
and may have other response options if specified above. For a requirement, applicant should set forth
the changes or statements. Please see “Responding to Office Actions” and the informational video
“Response to Office Action” for more information and tips on responding.

Please call or email the assigned trademark examining attorney with questions about this Office action.
Although an examining attorney cannot provide legal advice, the examining attorney can provide
additional explanation about the refusal(s) and/or requirement(s) in this Office action. See TMEP
§8705.02, 709.06.

The USPTO does not accept emails as responses to Office actions; however, emails can be used for
informal communications and are included in the application record. See 37 C.F.R. §82.62(c), 2.191;
TMEP §8304.01-.02, 709.04-.05.

How to respond. File aresponse form to this nonfinal Office action or file arequest form for an
extension of timeto filearesponse.

/Shari Gadson/

Shari Gadson

Trademark Examining Attorney
Law Office 120

(571) 272-9319
Shari.Gadson@USPTO.GOV

RESPONSE GUIDANCE

* Missing the deadline for responding to this letter will cause the application to abandon. A
response or extension request must be received by the USPTO before 11:59 p.m. Eastern Time
of the last day of the response deadline. Trademark Electronic Application System (TEAYS)
system availability could affect an applicant’s ability to timely respond. For help resolving
technical issueswith TEAS, email TEA S@uspto.gov.

» Responses signed by an unauthorized party are not accepted and can cause the application to
abandon. If applicant does not have an attorney, the response must be signed by the individual
applicant, al joint applicants, or someone with legal authority to bind a juristic applicant. If
applicant has an attorney, the response must be signed by the attorney.

» If needed, find contact information for the supervisor of the office or unit listed in the
signature block.
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Do The People In Your Life Tend To Disappoint You? You Need This Viral Hack.

RELATIONSHIP BAPY ERIEND.

Do The People In Y_our Life Tend To
Disappoint You? You Need This Viral
Hack.

The “let them” theory is all over social media. Here's what therapists think of it.

By Brittany Wong

Overthe last few months, the “let them theory” has been all over the internet. Tt all started
over the summer, when Mel Robbins, a popular motivational speaker, went on Instagram
and shared an idea she said she'd just heard about and “frigging loved.”

FROM OUR

In the video, which now has over 33.5 million views and 1.4 million “likes,” Robbins outlines PARTNER

what “let them” means by way of examples.
% Black Friday
Del 1 Paid
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Do The People In Your Life Tend To Disappoint You? You Need This Viral Hack.

“If your friends are not inviting you out to brunch this weekend, let them,” Robbins says J /

‘matter of factly. “If the person that you're really attracted to is not interested in a £ e \

commitment, let them. If your kids don’t want to get up and go to that thing with you this The Average WallcIn Shower Costin 2‘

weekend, let them.” Lusury vellin shoviers are novs more
affordable than ever

KoierSfeShomes com Paid
s Robbins sees i, too much time and energy is wasted on forcing other people to match our

expectations. Just “letting them” is a better response, especially in our romantic lives and
friendship.

ADVERTISEMENT >

Cuetec CT943 SVB Cynergy Pool Cue
Lok out! The Cuetee Cymergy cue s finally
here! Featuring ts Cobalt Blue Forearmand...
Pool Dawg 1 Paid

HUFFPOST
SHOPPING'S
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Cat Trees Are Actually

“The truth is, if somebody ... is not showing up how you need them to show up, do not tryto
force them to change,” she says in the clip. “Let them be themselves because they are
revealing who they are to you. Just let them. Then, you get to choose what you do next.”

ﬂ melrobbins &

These 63 Extremely
Useful Products, You
Really Should

Target's “Cloud-Knit'
Pajamas Are Just $25 —
And Reviewers Are
Buying Them In
Multiples

Podiatrists Shared The
Best Tips To Make
Walking More
Comfortable — And It's

Genius
20 Things On Amazon
That Make Perfect Gifts
e 3
e Drive Mators & Driue Wheels .
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Do The People In Y ife Tend To Disappoint You? You Need This Viral Hack.

1471818 likes
meirobbins

Just heard about this thing called the "Let Them Theary” and haly crap.
absolutely LOVE thisttt

Stop wasting eneray on trying to get other peope to meet YOUR expectations.

Just LET THEM showryou who they truly are. And then YOU get to choose what you

BOOM! Jt

# this resonated with you, you'll love The Mel Robbins Podcast! New episodes drop
every Monday and Thursday. Listen now st he ik n b §9

19,44 comments

Drive Motors & Drive Wheels
- Hussey Bleacher Parts

ADVERTISEMENT

Bleacher repair parts one-stop shop.
Motors, gearbones, wheels, drive wheels
tc. Find all you need for bleacher repair
herel

Learn m >

Tt seems like a simple enough idea: When you let your concerns about how others feel about
ou fall to the wayside, you'll experience a lot more control and calm in your lfe. O2,353

‘Comments posted on HuffPost today
T¥sa litfle bit “que sera, sers,” a litle bit “mest them where they're at.” Stll, as many in
Robbins’ comments noted, it may not be all that easy to enact in your life. As one commenter [ Commont |
wrote, “T have feeling i I would et them’ all, I would simply be all alone because many
people depend on [my] effort and showing up for everything.”

Therapists we spoke to think the motto really could be game changing for many, though they
‘had some caveats.

“As a psychotherapist, I think this approach could be useful to people who tend tointernalize
other peaple’s behavior, struggle to allow others to have autonomy, or engage in anxious
attachment patterns,” said Sadaf Siddiai, who practices in New York City.

AdChoices [ Sponsars

@

u

Bx
Others may not find it as constructive, including people-pleasers, since they’re prone to let BE SIIHE VUIIR
people supercede their needs and wants.

M EAWE IEAMA
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Exclusive Let Them Live Virtual Event with Mel!

Thursday, December 12 - 5:00pm EST / 2:00pm PST

In this live Let Them Masterclass, Mel will share:

« New Insights: Strategies and research directly from The Let Them Theory book.
« Personal Guidance: A live chapter reading, featuring personal stories from Mel.

« Interactive Q&A: Get transformative, actionable advice in real-time.

3 Easy Steps to Attend the l;et Them Live Event

3

Order the Book g Sign Up Here Get Your Invitation

N + Look for your exclusive
Order the book First Name B -
invitation email from Mel
ErstNammie < Mark your calendar
Show up ready to Let Them
Email Address

Exclusive access to the

event replay
Order Number

ps: i y 130.06723.70 Microsoft Windows 10 Enterprise N LTSC 21H2 (64-bit Build 13044) 11/18/2024 5:21:00 PM
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Visit site [ /]
The ONE Trick You Need to
Master to Live a More Peacefu...

Mel Robbins &
1.2Mviews - 1year ago

Mel Robbins Podcast Clips
Mel Robbins @ . Playlist
Updaredtoday

View full playlist

How To Let Go Of What No H
Longer Serves You| The Mel.
Mel Robbins @
1.3Mview years ago
§ #1 Neurosurgean: How to H

| PR | Manifest Anything You Want &.
% “WORKS.
2,180 Mel Robtins @

LH .
TR 11 views - 3 weeks ago
630

Think Fast, Talk Smart
Communication Techniques

Graduate School of B @
42Mviews - 9 yearsago

Stanford

Just Let Them Be And See What H
Happens To Your Life | Mel...
3 Ways To Use The "Let Them" Theory | Mel Robbins Podcast Clips Mel Robbins @

171K views + 1year ago

@ e D ES ES 0
4M subscribers ds Mel Robbins: "Saying These 2 :

Words Could Fix Your Anxiety!"...
175,360 views Jul 8, 2023 | S -
Ready 1o level up? g7 hitpsy/bit ly/takecontrol2023 =& Sign up for my FREE 3-part science-backed training, Take Control with Mel Robbins! s designed specifically to help you step back into excellence,
take ACTION, and create the life you deserve %

vears ago

‘The Differences between God's
Voice and Your Thoughts

Enjoyed This Clip? Watch The full Episode Here: ga - The ONE Trick You Need to Masterto L. —

3.7Mviews - Stiesmed 1 year ago

Catch full episodes of The Mel Robbins Podcast here on YouTube hitps://bit ly/tmip_playlist

The Groundbreaking Cancer
Expert: (New Research) "This...
The Diary Of A CEO @

46Mviews + 1 momh ago

Listen to The Mel Robbins Podcast while youTe on-the-go! hitps:/link. chtol com/DAINFkFf2sid=... £ Available wherever you listen to your favorite podcasts. New episodes drop every Monday (to start

your week) and Thursday (to get you through if).

‘Subscribe to the channel here: hitps://www.youtube com/meirobbins?su.

The #1 Neuroscientist: After ¢
. Listening to This, Your Brain W...
Follow me here:

o J— wWnpKe Mel Robbins @
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1 Q ‘ Latest China Economy HK Asia Business Tech Lifestyle People &Culture World Opinion Video Sport PostMag Style - All v ‘SUBSCRIBE

Wellness  Lifestyle / Health & Wellness

How ‘let them’ theory touched millions of social media
icon Mel Robbins’ followers; what it is, and how applying
it could change your life

Why parents and partners want to be controlling, and how to let go as a parent, explained — we deep-
dive into podcast host Mel Robbins’ ‘let them’ theory

What Robbins is telling us is to let go of control over situations and the behaviour of others — for our
own peace of mind and to avoid frustration

Reading Time: 4 minutes

DOE P o

We use cookies to tailor your experience and present relevant ads. By clicking
“Accept’, you agree that cookies can be placed per our Privacy Policy.

ACCEPT

. i icle/3249324/how-let them-theory-touched-milli ial-media-i |robbins-foll hat-it-and-h
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KENTUCKY WOM:; ﬁ-IARES ‘LETW THEM’ MATRA TH;
WILL CHANGE YOUR LIFE

() et g | Pttt otter 10,2022

SISTER ﬁ;?ﬁ.
WIVES Y

:3 discovery+
«ID

Like most people, | have Ived my life as my worst enemy. It often seems ke when ' happy, | sabotage

myself with my needy insecurity

= T

Its fike | try to hurt myself by ruining any peace, calm, and security that | find.

prime video | cin

ear's Must-have Gift: Perfect for
Chicago!
DALY LVING TECH

Most of the time, | overreact and judge situaticns falsely. | always jump to conciusions. It never fails.

Because of my past and things that happened in my childhood, I'e struggle

th never being good enough

whkdq.com/let-them_poem/ 130.0.6723.70 Microsoft Windows 10 Enterprise N LTSC 21H2 (64-bit Build 19044) 11/18/2024 5:22:01 PM



Here’s The Scoop! Meadjofinson™

Electrical & Mechanical Teehnicians
- c Apply Today

in premium pay
omated equipment +C

LLISTEN NOW

#1 FOR NEW COUNTRY “The Ride Home with Jake Foster

If they don't want me, | need to let them.

If they really love me, | need to let them do that, too. "
@ discovery+
Find the positive inall you do and all that is done 0 you.

It time to let go, be free of the insecurities of your past, take a deep, peaceful breath, and just et them prime video | o

1 promise you, this poem will change your lfe

Let Them by Cassie Phillips

ist Let them.

ey want to choose something or someone over you, LET THEM:

ey want to go weeks without 0U, LET THEM.

ing o

ey are okay with never seeing you, LET THEM.

ey are akay with always putting themselves first, LET THEM.
Ifthey are showing you who they are and not what you perceived them 1o be, LET THEM.

If they want to follow the crowd LET THEM,

This Year's Must-have Gift: Perfect for
Ifthey want to judge or misunderstand you, LET THEM, Chicago!

If they act like they can live without you, LET THEM, DAILY LIVING TECH

If they want to walk out of your life and leave, hold the door open, AND LET THEM.

Let them iose you.

You were never theirs because you were always your own.
So let them.

Let them show you who they trly a

not telf you

Let them prove how worthy they are of your time.

Let them make the necessery steps to be & part of your Ife
Let them eam your forgiveness.

Let then call you to talk about ordinery things.

Let them take you out on a Thursday.

Let them talk about anything and everything just because its you they are talking to

Let them have a safe place I

Let them see the heartin you that didn't harden.
Let them iove you
Author: Cassie Phillips

L 4

KEEP READING: SEE 25 NATURAL WAYS TO BOOST YOUR IMMUNE
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Cassie Phillips > Quotes > Quotable Quote

“Just Let them. :,:;%u;(:;

If they want to choose something or someone over you, LET THEM. Add A Quote

1f they want to go weeks without talking to you, LET THEM.

If they are okay with never seeing you, LET THEM. Finctnyotes by keyword, sithor S

If they are okay with always putting themselves first, LET THEM.

1f they are showing you who they are and not what you perceived them to be, LET
THEM.

1f they want to follow the crowd, LET THEM.

1f they want to judge or misunderstand you, LET THEM.

1f they act like they can live without you, LET THEM.

) —

B Neyer
Give o

Get What You Love at Etsy

1If they want to walk out of your life and leave, hold the door open, AND LET THEM.

Let them lose you. You were never theirs, because you were always your own.
So let them.”

Etey
— Cassie Phillips
tags: poem
BROWSE BY TAG
Read more quotes from Cassie Phillips
Search fora Tag Search
Like Quote Share this quote:
love (97759) hope (17879)
({1v] life (76125) quotes (16723)
inspirational (72889)  inspiration {14509)
FRIENDS WHO LIKED THIS QUOTE Recommend to friends  Mumor (43766) sokiaciy (15146)
philosophy (20652) religion (14955)
To see what your friends thought of this quote, please sign up! inspirational-quotes mothvational (14885)
(27008) wiiting (14779)
200 (26198) relationships (14511)
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United States Patent and Trademark Office (USPTO)
USPTO OFFICIAL NOTICE

Office Action (Official Letter) hasissued
on January 3, 2025 for
U.S. Trademark Application Serial No. 98643603

A USPTO examining attorney has reviewed your trademark application and issued an Office
action. Y ou must respond to this Office action to avoid your application abandoning. Follow
the steps below.

(1) Read the Office action. Thisemail isNOT the Office action.

(2) Respond to the Office action by the deadline using the Trademark Electronic Application
System (TEAS). Y our response, or extension request, must be received by the USPTO on or
before 11:59 p.m. Eastern Time of the last day of the response deadline. Otherwise, your
application will be abandoned. See the Office action itself regarding how to respond.

(3) Direct general questions about using USPTO electronic forms, the USPTO website, the
application process, the status of your application, and whether there are outstanding deadlines
to the Trademark Assistance Center (TAC).

After reading the Office action, address any question(s) regarding the specific content to the
USPTO examining attorney identified in the Office action.

GENERAL GUIDANCE

» Check the status of your application periodically in the Trademark Status &
Document Retrieval (TSDR) database to avoid missing critical deadlines.

» Update your correspondence email addressto ensure you receive important USPTO
notices about your application.

» Bewareof trademark-related scams. Protect yourself from people and companies that
may try to take financial advantage of you. Private companies may call you and pretend
to be the USPTO or may send you communications that resemble official USPTO
documentsto trick you. We will never request your credit card number or social security
number over the phone. Verify the correspondence originated from us by using your
serial number in our database, TSDR, to confirm that it appears under the “ Documents”
tab, or contact the Trademark Assistance Center.

» HiringaU.S-licensed attorney. If you do not have an attorney and are not required to



http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/apply/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect
http://tsdr.uspto.gov/documentviewer?caseId=sn98643603&docId=NFIN20250103
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney

have one under the trademark rules, we encourage you to hire aU.S.-licensed attorney
specializing in trademark law to help guide you through the registration process. The
USPTO examining attorney is not your attorney and cannot give you legal advice, but
rather works for and represents the USPTO in trademark matters.



